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Subject Specification : For students in Communication Faculty

Subject Overview : This course should support students creating an
understanding personal branding strategies, demonstrate the advantages and disadvantages of using
different social media platforms. Build-up an ecosystem of social media platforms supporting a brand
building process, help students to feed, grow, automate and analyze social media activities, and apply
these ideas and principles to a personal brand. Business Ethics studies moral dilemmas and problems
that arise in business and considers the defensible ways to apply ethical principles and standards to
business. Ethics is also about good and bad, and about how best to live meaningful lives, so the course
will also raise larger social and individual questions about the role of a business life in human life.
The course hopes to develop and deepen the student’s understanding of our moral obligations to each
other, the importance of moral character in business, and the good the business promises to bring to
society

Course Objectives

1. Develop an understanding of personal branding concepts, principles, and strategies for building
and managing an effective personal brand.

2. Apply personal branding concepts and principles to develop and cultivate a distinct and
authentic personal brand.

3. Consider defensible ways to apply ethical principles and standards to business practices,
policies, and decision-making processes.

Course Method ¢ The course will be conducted through interactive
learning, it will consist of class discussion, students presentation, quiz, case study analysis , paper,
assignment and exams.

Learning Outcome (Competence)

- Knowledge : Understanding of personal branding strategies, including the advantages and
disadvantages of utilizing different social media platforms for brand building.
- Skill : Development of practical skills in building and managing a personal brand

across various social media platforms, including content creation, audience
engagement, and analytics.

Page 1 of 7



- Attitude : Cultivation of a positive attitude towards personal branding as a strategic
tool for career development and professional success

Course content

Week Topic

Build Professionalism with Personal Branding,
Ethics and Manners

The Importance of Personal Branding for
Professionals

Establishing Your Brand Values

2 The Basics of Building Your Personal Branding
Story

How to Use Social Media for Personal

3 Branding?

Develop Personal Branding in Digital Era
Assignment/ Quiz/ Review

4 Building Character and Self-Esteem

5 First Impression & Personal Appearance
Ethics & Manners in Create Relationship

6 Why Do We Need Ethics in Business?
Communicating in the Business World

7 Ethics & Corporate Culture
Assignment/ Quiz/ Review

8 Final Examination

Grading System

In the Letter Grade System, the quantltatlve grades mean:
Grade Symbol | Conversion

Value

90 -100 A 4.0
85-289.99 A- 3.7
80-84.99 B+ 3.3
75-79.99 B 3.0
70—-74.99 B- 2.7
65-69.99 C+ 2.3
60 —64.99 C 2.0
50-59.99 C- 1.7
40 —-49.99 D 1.0
<40 E 0

Course Evaluation
As a general rule, students are evaluated based on the following criteria:

Final Examinations 40%
Weekly Discussion 40%
Quiz 10%
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Live Sesion Attendance 10%
TOTAL 100%

Lecturers, however, have the option of requiring midterm and final papers in lieu of midterm and
final examinations. They may likewise change the percentage (weight) for each of the

abovementioned items.

Scheme of Work
Session Title/Topic Area Discussion Activities
1 Build Professionalism Introduction to Lecturer’s
with Personal Professionalism presentation
Branding, Ethics and Personal Branding Question and
Manners Stratesi answer
gies
Ethical Considerations in
Personal Branding
Manners and Professional
Etiquette
Integrating Personal
Branding with Ethical
Values
The Importance of Building a Strong Lecturer’s
Personal Branding for Personal Brand presentation
Professionals Leveraging Social Media Question and
for Personal Branding answer
Impact of  Personal
Branding on  Career
Success
2 Establishing Your Introduction to Brand Lecturer’s
Brand Values Values presentation
Identifying Your Core Class discussion
Values Question and
o answer
Communicating  Brand
Values
Integrating Ethics into
Brand Values
Evaluating Alignment
with Brand Values
The Basics of Building Identifying Your Unique Lecturer’s
Your Personal Value Proposition presentation
Branding Story Crafting Your Personal Case Study
Branding Story Assignment
Defining Your Target
Audience
Building Your Brand
Identity
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How to Use Social Introduction to Personal 1. Lecturer’s
Media for Personal Branding on Social Media presentation
Branding? Choosing the Right Social 2. Class discussion
Media Platforms 3. Question and
Creating Compelling answer
Content 4. Case Study
Building and Engaging
Your Audience
Maintaining Consistency
and Authenticity
Leveraging Social Media
Tools and Analytics
Develop Personal Introduction to Personal 1. Lecturer’s
Branding in Digital Branding in the Digital presentation
Era B 2. Class discussion
Importance of personal 3. Question and
.. .. answer
branding in the digital age 4. Case Study
Overview of the role of
digital platforms in
personal branding
Assignment/ Quiz/ 1. Lecturer’s
Review presentation
2. Class
Discussion
3. Question and
answer
4. Assignment
Building Character and Defining character and its 1. Lecturer’s
Self-Esteem significance in personal and presentation
professional contexts. 2. Class discussion
Exploring the relationship 3. Question and
between character, self- answer
esteem, and personal
branding.
Understanding Self-
Esteem
Importance of Character
in Professional Settings:
Strategies for Building
Character
Cultivating Self-Esteem
First Impression & Definition of first 1. Lecturer’s
Personal Appearance impression and its presentation
significance 2. Class discussion

Importance of personal
appearance in professional
settings

Connection between first
impressions, personal

[98)

. Question and

answer

. Case Study
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appearance, and personal
branding

Ethics & Manners in Definition of ethics and 1. Lecturer’s
Create Relationship manners in the context of presentation
professional relationships. 2. Class discussion
Importance of ethical 3. Question and
conduct and courteous answer
behavior in building trust 4. Study Case
and rapport.
Ethical Considerations in
Relationship Building
Building Trust and
Credibility
Why Do We Need Importance of ethical 1. Lecturer’s
Ethics in Business? behavior in business presentation
settings 2. Class discussion
Moral Foundation of 3. Question and
Business Ethics answer
Importance of trust in
business relationships
Impact of ethical behavior
on building and maintaining
trust
Reputational risks
associated with unethical
conduct
Communicating in the Definition of business 1. Lecturer’s
Business World communication and its presentation
importance in professional 2. Class discussion
settings. 3. Question and
Overview of the role of answer
effective communication
in building relationships,
conveying messages, and
achieving business
objectives
Types of Business
Communication
Communication Channels
in Business
Ethics & Corporate Definition of ethics and 2. Lecturer’s
Culture corporate culture. presentation
Importance of ethical 3. Class discussion
behavior and corporat o S
rporate
5. Case study

culture in business
contexts.

Overview of the
relationship between
ethics, corporate culture,
and personal branding.
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d. Ethical Decision-Making
e. Impact of Corporate
Culture on Ethics

Assignment/ Quiz/ 1. Lecturer’s
Review presentation
2. Class discussion
3. Practice
8 Final Examination
Final Paper Guideline : Group Project or Group Presentation
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